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A Digital Revolution in Sport
T

Rapid advances in technology are changing the way sports fans follow
their favorite teams and athletes.
by Mathew Hernon
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Will watching sports 100 years from now be something like this?

known as the Extraction of Objects with

well as team members. We are also plan-

Arbitrary Backgrounds. This enables im-

ning to implement initiatives to promote

ages of only the moving athletes to be drawn out at real

stitching,” an ingenious technique that breaks through

with this technology you can look at the whole venue and

time so the audience can have a much better perspective of

the barriers of an enclosed 16:9 rectangular frame to cre-

focus on what you would like to see.”

their speed and power.

ate ultra-wide videos. This has been achieved by shooting

Of course, watching a sporting event, whether that be
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community formation centered on sports.”

ago by Ookami, Inc. founder Ogata Taiyo.
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It is an exciting time for the sports industry. Innova-
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